Summer time always reminds us of no school, vacations and family visits. Here are some Fun
Vacation Facts we should all learn from Sudharshan Chary, President of Datavision!

Road Trip
For summer vacations, I usually take my kids somewhere around the world for a week or two in order
to expose them to different cultures and languages. Previous destinations have included Scandinavia,
Japan, Western Europe, Dubai, Nepal and India. The kids enjoy visiting places with names they can’t
pronounce and eating something other than pizza or mac and cheese.
This year however, I wanted my kids to experience a road trip through cowboy country. So, I explained
to them that America is uniquely positioned to be the ultimate road trip country. Thousands of miles
of wide, beautiful and well-maintained roads with quick access to food, hotels and - most importantly
- bathrooms. Peppered along the way are national parks, state parks, monuments and small towns. I
explained that a good old-fashioned road trip will help them appreciate
the country they live in and also put hair on their chests (they’re all
teenage boys). Predictably, their only question was “you want us to sit in
the car for HOW long?”
After a rocky start (“are we there yet?”) we got into the road trip groove.
We flew into Denver, picked up a Chevy Suburban and did a 10-day loop
through Colorado, Wyoming and South Dakota. We ate junk food, played
trivia, blasted AC/DC at full volume while driving down empty roads,
played trivia, blasted AC/DC at full volume while driving down empty
roads. We saw the Rockies, Devil’s Tower Monument, Mount Rushmore,
Crazy Horse and Badlands National Park. We hiked in Garden of the Gods
park and almost ran into a rattlesnake after making fun of a sign that said,
“Beware of Rattlesnakes”.
We took the Cog Railway up Pikes Peak and spent a freezing hour on the summit in short sleeve shirts,
barely missing the August snow that came down shortly after we left. We saw thousands of motorbikes
at the annual biker’s rally in Sturgis, SD and picked up a stray dog at Royal Gorge in Colorado that the
kids wanted to bring home (we eventually found the dog’s owner thankfully). We capped off the trip
with a large reunion with extended family before flying back home.
The best part of the vacation? Cell signal was almost non-existent for most of the trip. It got the kids
off their phones and gave them a chance to spend extended time together talking, goofing around and
– dare I say it – bonding. Considering that we have two kids off to college this year and one starting
high school, I couldn’t have planned a better way to get them to spend some quality time together this
summer.
Oh, one more thing. If you’re ever in Lusk, Wyoming, the Sinclair gas station on Main Street has the
cleanest gas station bathroom I have ever seen and is THE place to pee.

Industry news
It’s that time of year ago. For those with kids, it is easy to mark the end of summer
with back to school or college shopping and preparation. For those without kids, it is a
great time to plan getaways to locations at a great price for September and October as
visitors may be lower! Regardless on your viewpoint, here are a few articles from the
last few weeks from different hospitality sources that I hope you enjoy.
Do you need help in Deciphering ROI in your technology investment? Hotel Management has some
ideas for you.
Its Budget season! Do you need to boost your technology spending to combat Airbnb in your market?
Check out these thoughts from Brands and smaller properties by Sean O’Neil, via Skift at he attended
the STR Hotel Data Conference this month.
Big Data is being used in different ways in the hospitality industry. Here are some F&B and hotel/resort
examples that you may implement at your property from Hospitality Technology.
Former Starwood CEO Frits van Paasschen spoke about the disrupters at Hotel Data Conference and
some ideas for hotels and vendors to keep them at bay
Internationally, China inbound travel is on track to grow tremendously since China/US changed visa
requirements. Read this article from the US Travel Association here.
Do you know someone working on their college degree? Some thoughts on employees and hiring for
both vendors and hospitality companies. Most “employers want to hire college graduates who can
write coherently, think creatively, and analyze quantitative data” Per Jeff Selingo
Preparing for the EU General Data Protection Regulations, HFTP Hospitality DPO Task force held their
first meeting in July in Amsterdam. See details here.
Geek Corner - If you are playing around with data, there are many articles and places to learn new
programming languages and dip your toes into the pools of big data and analysis. Jen Underwood
noted this link to benefit lung cancer
Looking for the latest technology news? Hospitality Upgrade delivers news to your email daily.
I have been fortunate to participate in the HFTP Global Board for the past two years. As a member for
many years (I am at the age where we don’t talk about exact years, just the memories!). I attended the
HFTP Annual Convention for the first time 4 years and it was eye-opening. It is a completely different
vibe than HITEC. Overall, it seems like there are more times to have meaningful conversations and the
education is great! I even met a club finance person from my first HFTP chapter in Connecticut almost
30 years ago! Last year and this year, we have specifically added more education with an IT focus.
There is great value for Finance, IT and Vendors to attend the Annual convention. Hope to see you in
Orlando #HFTP65
As a side note, every year, HFTP members are interviewed for the Global board every spring and may
be asked to participate in various committees. Be sure to talk to a current Global Board member or an
HFTP staff member if you are interested in participating more! I would love to give you my thoughts!
As always, Bonnie Wise has done an excellent job with this newsletter and our social media. Please
continue to give her feedback and ideas if you would like additional information from the DV team.
All my best,
Sherry Marek

Dive into DV data - Knowing your Data Source –
Defining Room Revenue
Datavision loves data, and we have lots of It! Between Property
Management, Golf, Spa, Financial and other data, there is a lot of
information co-existing in one data warehouse. There is bound to be
overlap between the data from different systems - a good example is
room revenue. There are multiple versions stored in Datavision and it
is a good idea to know where to find the room revenue you are looking
for. The focus of this month’s Excel and Reporting topic will be where to find the Room Revenue
figures in Datavision and what each one actually means. Included will be reasons to use each type of
Room Revenue value and why they may be different.
Every morning, Datavision captures different versions of room revenue from the PMS – the rates
attached to the reservations at the time of booking as well as the corresponding room revenue folio
transactions that were posted overnight. Later in the day - if available - Datavision will capture the
room revenues that were posted as journal entries in the back-office system.
When a reservation is made in the Property Management System, a Rate Code is attached to the
reservation. This Rate Code will define what should post to the folio during the night audit process.
This value is captured in the PMS Bob cube for reporting on on-the-books data. Once the guest
checks in, the same value is captured and stored in the PMS Occupancy cube as well. Lastly, when
room and tax is posted during the night audit process, room revenue transactions are posted to the
guest folio along with any discount or adjustment transactions. These transactions are captured and
stored in the PMS Transactions Cube. There is a rollup called “Room Revenue” which summarizes all
room revenue related codes. There is also a rule in place that takes this “Room Revenue” figure from
the PMS Transactions Cube and flows it to PMS Occupancy under “Room Revenue Actual”.

If daily revenues are sent to the back-office system, the Room Revenue figure from the back office may
not be available first thing in the morning. This would be considered “Un-Audited” and would still flow
from PMS Transactions. After the data flows back from the financial system in to Datavision, the
“Audited” data will now be available. This figure may include allowances or adjustments made directly
in the financial system.
It is important to note that under the right circumstances, all of the Room Revenue figures in Datavision
are accurate. The type of report and your audience will determine the values needed. For example, if
a report is written comparing Rate Code production between last year and this year, it would make
sense to look at the PMS Occupancy Room Revenue figure as this would show pure room revenue
before any service related adjustments or discounts are given to the guest.
If a Daily Flash report has been written that will go to the General Manager first thing in the morning,
using PMS Transactions and Room Revenue would make the most sense as this would include
adjustments and discounts. It would be the most accurate figure available at that time of day.
If a report is written to show last year actual figures, it would make the most sense to use the General
Ledger figures for Room Revenue, keeping in mind that this figure is only available at a high level
(generally by Market Segment and Room Type).
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August Question and Answer Webinar
Mark Fry and Kristin Bento-Gage
When: Aug 23, 2017 11:00 AM Eastern Time (US and Canada)
Topic: DV - August 2017 Q&A
Register in advance for this webinar:
Datavision Webinar 11 AM **

When: Aug 23, 2017 9:30 PM Eastern Time (US and Canada)
Topic: DV - August 2017 Q&A
Register in advance for this webinar:
Datavision Webinar 9:30PM **

**After registering, you will receive a confirmation email containing
information about joining the webinar.

Tech Time
Windows Updates & Products Patches
Patches and products updates had become an important part of keeping any modern systems running
smoothly without known issues. Periodic patches are provided by the hardware manufacturers,
operating system manufacturers and application developers to correct problems and issues
encountered after the products are delivered. They are also provided to fix security vulnerabilities
discovered after release.
In case of Microsoft Operating Systems, best practices usually recommend to allow patches to be
applied automatically as they come in for end user machines. Desktop and laptops are more
vulnerable than a server as user e-mails and the web sites the user visit have higher probability of
carrying malware. This is not the case for server operating systems as usually an automatic update can
cause serious issues due to either compatibility with hardware / software or interruption of a business
process running at the time of a reboot. There are best practices that need to be followed for a server,
starting by changing the Windows Updates setting to download the patches so they could be applied
manually at a later time. Of course, a back out plan must be in place in case something goes wrong
after applying the patches, fixes or updates.

With Microsoft Analysis Services Multi-Dimensional (SSAS), it may cause database corruption as many
files that are opened for query or processing may get corrupted due to a reboot. As SSAS is really
sensitive to interruptions, it is a good advice to let end users know that there will be a time frame
where they will lose access to the system while updates are being applied. It is important that all
process among others, Cube Processing, MDX Queries, Cube Write Backs are stopped before a reboot
or even before stopping the MSSQLServerOLAPService service. Issues like missing cubes or the
database marked as suspect are caused by a server reboot while SSAS was working.
Our recommendation is to always consult with your end users and have them stop access to the
server before applying updates. We do also recommend contacting Datavision support to confirm
the time window where the SSAS server is doing data transformation and loading to avoid any critical
interruption. A majority of Datavision data is loaded between 3 am and 8 am locally, but there are
processing that may run at other times. A well planned and scheduled window for patching can save
you from unexpected down time, headaches and unhappy users.

Help! Starting the DV Support Process
By Peter Merritt
Our customers are at the heart of everything we do here at Datavision and we love to hear from
business partners! While we may hope to only hear tales of the successes of your DV
implementation and impressive ROI’s on your related projects, we appreciate and expect that you
may have challenges and/or questions along the way.
Your satisfaction is our highest priority and we aim to provide you the “white glove” customer service
that you deserve. In an effort to deliver on that promise and to meet your high expectations, as well
as our own, our Support@DatavisionTech.com address has high visibility throughout our
organization. This email group not only our reaches our dedicated and knowledgeable Support Team
but also other departments and a ticketing system to make sure you get the best service possible.
Which leads us to some best practices to ensure your questions never go unanswered…
1. Include Support@Datavisiontech.com when contacting any of the DV team! There is
always the potential for an employee to be out sick, traveling on business, on vacation, or
focused with their blinders on to make sure a project is completed on time. By copying
Support, you are not only making sure a support ticket is created but the email goes to the
inbox of over 12 other employees!
2. Respond to the latest Support email w/ the “[##123456##]” in the Subject. This will ensure
the email trail is tracked properly in the support ticketing system and that none of the
important details are missed.
Try it out! Possibly you have a data/reporting question you need answered, missing a critical data
field you want to add to DV, or possibly you want to brainstorm options to help automate
reporting/analysis tasks that are stealing your day. Be proactive and email
Support@DatavisionTech.com to take the first step! Otherwise, just want to let us know how we are
doing…we’re always happy to hear from you!

Property Spotlight – By: Deborah Simon
As a Finance Manager, I have found Datavision to be invaluable. I have
been fortunate enough to have installed Datavision at 2 properties over the
last 17 years.
The Finance department produces a daily revenue report each day for our
Executive team and Managers to review previous day activity. Prior to Datavision, setting up the report
for the new month, it would take a team member 3 days to update prior year data, add the budget
data and forecast data for the day, month and year and each revenue department. In addition, the
Night Audit staff would manually key the previous day’s activity into the report. This task was subject
to data entry errors. Now we simply change the date, calculate take a sip of coffee and audit the
report. The Daily report is available to staff within 30 minutes each day. Once I was able to build the
Daily report using Datavision this process was reduced to less than an hour each month.
Datavision also captures our General Ledger Financial data in a cube including Actuals, Budget and
Forecasts. This allows me to build budget and forecast worksheets that require very little time to
update each forecast and budget period. This task used to take days to update each Profit Center and
forecast. Now the files for all the Profit Centers are updated within a matter of hours. I’m sure I
probably haven’t built the files in the most efficient way but even so the time it takes to update is
minimal compared to life before Datavision.
My team and I have gained back valued time by using Datavision. It allows us to analyze data rather
than spending time building and editing spreadsheets.
The Datavision User’s Conference has provided me with information that will allow me to continue to
explore new uses for Datavision at my property. Additionally, as a long-time user I learned new tricks
in each session that will allow me to be even more efficient in report building. #LoveDVdata
If you would like to be our Property Spotlight next month, please send me your DV testimonial. Tell
us how you use Datavision and your property could be our next Property Spotlight.

Hotel Data Conference
Nashville, Tn August 9 – 11. Another successful sold out year at the
Hotel Data Conference. Kristin and I enjoyed the conference and the
opportunity to see all of those who attended. It was good to see
Jeanne Gualano from the Biltmore participating
on one of the panels. Great job Jeanne.

Where will Datavision Be Next?
_________________________________________________________________________________

HFTP Annual Convention 2017
October 25 - 27, 2017
Omni Orlando Resort at ChampionsGate
Orlando - FL, United States
Join Datavision and HFTP in Orlando for unmatched education and networking - continue to build
relationships with fellow HFTP members and get up-to-speed on current topics in the hospitality
finance and technology industry.

___________________________________________________________________

HITEC Dubai
November 14 - 15, 2017
__________________________________________________________________________

FUN FACTS FROM FRIENDS - BET YOU DIDN’T KNOW!
Chuck O’Halloran took this beautiful picture of the sunset at
his “sit in the backyard with the dog” spot.
And then, no luck for Chuck, his spot
was already taken by one of the
neighborhood strays.

Ironically, Chuck’s missing dog is named Kitty!
See you next month!
Be sure to let me know if you have specific questions you want answered!
Send them to Bonnie Wise, BWise@DataisionTech.com

